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POL-JACKIE PONS NP NOV Tallahassee-Thomasville Nov15 C-DMA Nielsen Live+1
Client: 
Buyer: 
Advertiser: 
Product: Lengths: 30
Sched Dates: 10/31/2016 - 11/8/2016 Dayparts: DT ; RT

All-Wks Avrg

Total $8211.00 113 42612 192.69
Tallahassee-Thomasville 
Nov15 C-DMA Nielsen 
Live+1

$8211.00 113 42612 192.69

0325, Talllahassee, FL $8211.00 113 42612 192.69
AMC -TV $217.00 7 1712 126.74

M-Su 7p-12m $31.00 3 6 RT TP 10/31/16 11/6/16 »AMC »0.3 »274 113.24
M 7p-12m $31.00 1 1 RT TP »AMC »0.1 »70 444.99

BRVO-TV $304.00 8 1260 241.30
M-Su 7p-12m $38.00 3 6 RT TP 10/31/16 11/6/16 »Bravo »0.2 »210 180.98
M 7p-12m $38.00 1 2 RT TP 10/31/16 11/8/16 »Bravo »0.0 0 0.00

BET -TV $368.00 8 4464 82.44
M-Su 7p-12m $46.00 4 8 RT TP 10/31/16 11/6/16 »BET »0.6 »558 82.44

CNN -TV $820.00 8 708 1157.52
M 7p-12m $161.00 1 2 RT TP 10/31/16 11/8/16 »CNN »0.1 »95 1691.63
M 9a-4p $83.00 3 6 RT TP 10/31/16 11/8/16 »CNN NEWSROOM< »0.1 »86 961.27

ESPN-TV $1500.00 2 9351 160.42
M 8:30p-12m $750.00 1 2 RT TP »NFL REGULAR SE< »4.9 »4675 160.42

MNBC-TV $863.00 13 4847 178.05
M-Su 7p-12m $83.00 3 5 RT TP 10/31/16 11/6/16 »MSNBC »0.5 »432 192.25
M 7p-12m $83.00 1 2 RT TP 10/31/16 11/8/16 »MSNBC »0.6 »523 158.71
M 9a-4p $47.00 3 6 DT TP 10/31/16 11/8/16 »MSNBC LIVE W/< »0.3 »274 171.69

FOOD-TV $384.00 8 2035 188.70
M-Su 7p-12m $48.00 3 6 RT TP 10/31/16 11/6/16 »Food »0.3 »266 180.52
M 7p-12m $48.00 1 2 RT TP »Food »0.2 »220 218.40

HGTV-TV $1528.00 14 4052 377.07
M-Su 7p-12m $146.00 3 6 RT TP 10/31/16 11/6/16 »HGTV »0.4 »388 376.71
M 7p-12m $146.00 1 2 RT TP 10/31/16 11/8/16 »LOVE IT OR LIS< »0.3 »322 453.66

Notes Rate $$.00 RC % RC $ Unit/ 
Wk

Unit 
Tot

DP 
Code

LUR $ Src Start 
Date

End Date Wk 1 - Wk 2
Adults 35+

Prog Name Rtg Imp CPM Imp



M-Tu 9a-4p $60.00 3 6 DT TP 10/31/16 11/8/16 »HGTV »0.2 »181 332.34

HALL-TV $204.00 6 3968 51.41
Sa-Su 11a-7p $34.00 3 6 RT TP 10/31/16 11/6/16 »Hallmark »0.7 »661 51.41

OWN -TV $492.00 18 4339 113.40
M-Su 7p-12m $31.00 5 10 RT TP 10/31/16 11/6/16 »OWN »0.4 »378 82.06
M 7p-12m $31.00 1 2 RT TP 10/31/16 11/8/16 »OWN »0.2 »207 149.74
M-Tu 9a-4p $20.00 3 6 DT TP 10/31/16 11/8/16 »DR. PHIL< »0.0 »25 815.34

TNT -TV $1248.00 8 3696 337.66
M-Su 7p-12m $156.00 3 6 RT TP 10/31/16 11/6/16 »TNT »0.4 »374 417.11
M 7p-12m $156.00 1 2 RT TP »TNT »0.8 »726 214.88

TV1 -TV $64.00 8 259 247.07
M-Su 7p-12m $8.00 4 8 RT TP 10/31/16 11/6/16 »AVG. ALL WKS< »0.0 »32 247.07

VH1 -TV $52.00 2 1580 32.92
M 7p-12m $26.00 1 2 RT TP »LOVE & HIP HOP< »0.8 »790 32.92

HIST-TV $53.00 1 53 1000.30
M 7p-12m $53.00 1 1 RT TP »AVG. ALL WKS »0.1 »53 1000.30

HLN -TV $114.00 2 288 395.19
M 7p-12m $57.00 1 2 RT TP »FORENSIC FILES< »0.2 »144 395.19

Notes Rate $$.00 RC % RC $ Unit/ 
Wk

Unit 
Tot

DP 
Code

LUR $ Src Start 
Date

End Date Wk 1 - Wk 2
Adults 35+

Prog Name Rtg Imp CPM Imp



All-Wks Avrg

Total $182 32.0% 1.4 94621 68 45
Tallahassee-Thomasville 
Nov15 C-DMA Nielsen 
Live+1

$182 32.0% 1.4 94621 68 45

0325, Talllahassee, FL $182 32.0% 1.4 94621 68 45
AMC -TV $114 1.6% 1.1 94621 6 1

M-Su 7p-12m $103 1.6% 1.1 »94621 6
M 7p-12m $310 0.1% 1.0 »94621 1

BRVO-TV $253 1.2% 1.1 94621 6 2
M-Su 7p-12m $190 1.2% 1.1 »94621 6
M 7p-12m $0 »94621 2

BET -TV $77 4.0% 1.2 94621 8
M-Su 7p-12m $77 4.0% 1.2 »94621 8

CNN -TV $1025 0.5% 1.4 94621 8
M 7p-12m $1610 0.2% 1.1 »94621 2
M 9a-4p $830 0.4% 1.3 »94621 6

ESPN-TV $153 9.1% 1.1 94621 1 1
M 8:30p-12m $153 9.1% 1.1 »94621 1 1

MNBC-TV $157 3.5% 1.5 94621 5 8
M-Su 7p-12m $166 2.1% 1.1 »94621 5
M 7p-12m $138 1.0% 1.1 »94621 2
M 9a-4p $157 1.4% 1.3 »94621 6

FOOD-TV $175 1.8% 1.2 94621 6 2
M-Su 7p-12m $160 1.5% 1.1 »94621 6
M 7p-12m $240 0.4% 1.1 »94621 2

HGTV-TV $364 3.1% 1.4 94621 6 8
M-Su 7p-12m $365 2.2% 1.1 »94621 6
M 7p-12m $487 0.6% 1.1 »94621 2
M-Tu 9a-4p $300 1.0% 1.2 »94621 6

Wk 1 - Wk 2 Wk 1 
10/31 

'16

Wk 2 
11/7 
'16

Adults 35+
CPP $$ Rch % Freq Pop



HALL-TV $49 3.6% 1.2 94621 6

Sa-Su 11a-7p $49 3.6% 1.2 »94621 6
OWN -TV $112 3.6% 1.3 94621 10 8

M-Su 7p-12m $78 3.3% 1.2 »94621 10
M 7p-12m $155 0.4% 1.1 »94621 2
M-Tu 9a-4p $0 0.1% 1.2 »94621 6

TNT -TV $312 2.7% 1.4 94621 6 2
M-Su 7p-12m $390 2.0% 1.2 »94621 6
M 7p-12m $195 1.4% 1.1 »94621 2

TV1 -TV $0 0.2% 1.2 94621 8
M-Su 7p-12m $0 0.2% 1.2 »94621 8

VH1 -TV $33 1.6% 1.1 94621 2
M 7p-12m $33 1.6% 1.1 »94621 2

HIST-TV $530 0.1% 1.0 94621 1
M 7p-12m $530 0.1% 1.0 »94621 1

HLN -TV $285 0.3% 1.1 94621 2
M 7p-12m $285 0.3% 1.1 »94621 2

Wk 1 - Wk 2 Wk 1 
10/31 

'16

Wk 2 
11/7 
'16

Adults 35+
CPP $$ Rch % Freq Pop

This report has been prepared using STRATA NuMath research.
STRATA NuMath and report designs Copyright ©2016 Strata Marketing, Inc. 312-222-1555

Nielsen Audience Estimates Copyright ©2016 The Nielsen Company, used under license, all rights reserved

Adjustments: Network Insertability and Network Carriage have been factored into calculations.
Tallahassee-Thomasville Nov15 C-DMA Nielsen Live+1
Cable Zones: Comcast, Talllahassee, FL

» Estimate information indicated has been supplied by the user.

Source Field Codes:
TP – Time Period



Disclaimer
Inventory subject to availability. Rates apply to this presentation only and are effective for two weeks from the date of this proposal.
Two-week cancellation policy.
Network ratings data for OWN will be inaccurate prior to the January 2011 book.
Network ratings data for NBCS will be inaccurate prior to the January 2012 book.
By signing this contract, I agree to the full terms and conditions already on file.
DISCLOSURES: The number of subscribing homes receiving advertisements on any cable network is an estimate and may vary by geographic areas and other factors. Any statement of (1) the 
number of subscribing homes receiving an advertisement and (2) audience estimates are based either on the NCC methodology which utilizes either Nielsen carriage & insertion Universe 
Estimates or adjusts internal carriage/insertion sub counts by the Nielsen full footprint Interconnect Universe Estimate. Zone estimates are generated by using Nielsen Interconnect Universe 
Estimates, adjusted on a pro rata basis by internal subscriber counts by zone. Nielsen Universe Estimates are derived: in Telephone Frame set-meter and diary-only markets, from a rolling 
average of the prior four major sweep periods of diary sample; in LPM and Area Probability set-meter markets, from a rolling average of the prior four periods of meter sample, when available. 
These 4 periods each consist of 4 weeks of meter sample that lie prior to the measurement cycles of February, May, July and November. Estimates may contain impressions outside the home 
DMA. [See also Nielsen VIP Report]. The number of homes capable of accessing VOD and interactive TV advertising content is an estimate and may vary by the number of homes actually 
subscribing to digital cable service and other factors. Current Nielsen audience reporting methodology does not provide the ability to adjust audience estimates for HD simulcast programming for 
non-insertion. The company may not have the capability to insert on HD simulcast networks or to enable interactive overlays on HD simulcast networks. Audience estimates for HD 
programming have not been adjusted for non-insertion. The information provided will be periodically updated by the Company. For more information please contact your Advertising Sales 
Executive.
Authorized Acceptance: __________________________________________ Date: _________________________
Comcast Acceptance: ____________________________________________ Date: _________________________


